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Social media platforms, and the broader internet in general, have become rich 
sources of data. Among the most intriguing of these data are online consumer 
reviews of products and services. 
 
Sometimes referred to as electronic word-of-mouth, or eWOM, these reviews 
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platforms, though they can be found in many other places. Online reviews can be 
used in litigation matters and, if employed appropriately, can be a useful source of 
data for expert witnesses. 
 
For example, in consumer fraud or product liability cases, online reviews can be 








